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ðïððð--ðJust For Openers Completes 27 Years ððððððð 
This issue completes JFOôs 27th year.  Many changes are happening with the most 

important being a switch from using Kinkoôs as the printer to now actually producing 

the newsletter at home.  My apology for being late with this issue and if the new HP 

Duplexing printer works well, the print quality of the newsletter should be better and 

it will also allow me to print newsletters and handbooks on demand and not have to 

worry about storing back issues. 

 

Fed-Ex purchased Kinkoôs last year and I could see many changes coming.  They 

maintained their price quote of 2 1/2 cents per page that I had received for the last few 

years.  In fact the first Fed-Ex manager was very easy to work with and then in the 

late spring they brought in a young ñSuzy Sororityò girl and I made it through the July 

issue with the same price.   In August she informed me that Fed-Ex had a new pricing 

structure and I would have to re-negotiate my price.  Since JFO only spends about 

$2,000 to $2,500 in annual print costs we did not even qualify for their bottom tier 

level, ñBronzeò requiring $5,000 a year in spending and the price per page at this level 

was 5 1/2 cents.  Rather than have my print costs more than double I have opted to 

using the HP printer.  With postage, envelopes and other miscellaneous expenses JFO 

yearly newsletter costs have been running about $4,000 and I have been using the re-

maining $1,000 to produce the convention opener.  Dues will not be increased.  If this 

process goes well in the long run (2 to 3 years) it will be even cheaper than Kinkoôs 

was at their 2 1/2 cents per page price.   

ðððïðïðððððð-Memberôs Updateðïððððððð-ððð 
Art Santen is the only JFO member to attend every JFO Convention since 1979, along 

with being a past JFO Editor and having the largest recognized opener collection in 

the world.  Several members have asked how his wife Dorothy is doing.  She was able 

to attend the ICCA cruise to Alaska the first of August but Art wrote afterwards that 

doctors found another tumor on her brain along with one she had on her kidney.  Doc-

tors also told him that further treatment would be useless.  She is in no pain and hos-

pice is helping.  Our thoughts and prayers go out to Dorothy, Art and the Santen fam-

ily.  She has been a battler for a long time. 

-Inventory of Canadian Beer Advertising Openers & Corkscrews - 
George Vine completed the new Canadian beer opener book.  Thanks George for a 

great job.  Over 2,000 openers and about 250 styles are listed in the 204 page book.  

Ordering information is in the ñSaleò section of the newsletter.  US cost is $24. 

E-14-749 Terre Haute Brewing Nashville, Tenn.  
Certainly one of the more unusual E-14s with an ad for ñChampagne 

Velvet Beer Terre Haute Brewing Co., Terre Haute, In.ò on one side and 

on the other side, ñTennessee Beer Co. NashvilleðPhone 57326ò.  Just a 

little reminder to attend the JFO Convention in April in Nashville, Tn. 

ððïð2006 JFO Convention #28 April 19 -23 Nashville TN ðððð 
The convention registration form will be in the next issue.  Many members have told 

me they are excited about having the JFO Convention in Nashville.  It is a nice central 

location for most of the club members.  Nashville offers a large selection of tourist 

stops, large shopping malls and of course the ñGrand Ole Opryò.  Mid-April in the 

south is always a beautiful time of year to visit.  Make your plans now. 



ððððððððïððï-ðððBull - Stanley Trade July 2005 ððððððððïðððð-- 
In Early July 2005 John Stanley was planning to stop by the Bull house on his way North for an ECBA convention. 

He wrote to Bull with an offering of traders. He was quick to point out "you mentioned the Moxie at one time and I 

do like it quite a bit." Here's what he offered: 

 

Bull replied to the email with "Yes, the Moxie 

belongs in my collection. What do you want in 

trade for it? What would I have to give up for the 

rest?" 

 

Stanley quickly wrote back "Remember, I am pretty proud of the Moxie piece. I am thinking the bar mount and knife 

for the Moxie and the others for the other three. Kessler Brewing, Montana Bar Mount, Pittsburgh Corkscrew 

Knives, Nevada Metal Sleeve, Stegmaier Metal Sleeve, Heurich Corkscrew, German and Home Brewing 

Opener/Icepicks." This is what Stanley wanted: 

Bull replied "I read your list and got chest pains eventually resulting in 

blowing my stent out my eardrum! But...but...but...now I've composed 

myself, got the old ticker running again, and gathered up the pieces on 

your list. There are so many people out there trying to screw the redhead 

that I guess it's time for him to turn the screw the other way. :-) I am pretty proud of my Kessler (irreplaceable!) and 

Pittsburgh (a sparkling MOP beauty) - but the Kessler is too big and feeling lost amongst my other barmounts. Oh no 

- there goes another pain - this time shooting through my brain."  Stanley replied "Your comments were priceless. 

What more can this 'pig' say?"  Now that Stanley had owned up to "pig" status, Bull agreed to the trade and was 

pleased to hear Stanley say "I owe you big time!ò 
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Spouseõs Corner 
By Pat Stanley, the Editorôs Spouse 

 

I might not be sitting down to pen out my contribution to the newsletter if it were not for Norm Jay.  The first week 

of July we had a big inspection at work, one that comes around every three years and lasts three days.   We had spent 

months preparing and were very happy when it ended on a hot Friday afternoon, July 8th.  One day we walked all 

day, all over campus.  That Sunday I wasnôt feeling too great, my side was hurting.  It had bothered me before and I 

ignored it so it would go away.  But this time Normôs scary experience when his intestines ruptured sending bacteria 

throughout his body was fresh in my mind.  So Monday morning we headed to our doctor.  John thought he opened 

early, but of course no one was there shortly after 6:30 a.m. so off to ER.  By late morning the verdict was in, my 

appendix needed to come out.  All arrangements were made and shortly after I convinced John to go eat supper, they 

carried me off to OR.  Fortunately they had not ruptured, but were very close to that event. 

 

John suffered more than I for he had to cancel his trip to ECBA.  Now if it had been the JFO Convention, I would 

have been calling friends to take care of me as I would certainly understand that John needs to be at every JFO. 

 

I returned to work the next Monday.  If my appendix had ruptured that would not have been the case.  When I went 

for my follow up visit, I took the pictures the doctor had given John and asked her to explain what I was looking at.  

She pointed at the appendix and said, ñBAD!ò.  So glad I was cautious thanks to Norm. 

 

Also, if my appendix had ruptured I probably could not have driven to Florida 2.5 weeks later for my fatherôs fu-

neral.  He went into the hospital the day after I was released and passed away very quickly.  I told John that he didnôt 

need to go with me.  Those who saw him at NABA know why.  John really gave himself a double treatment of a lo-

tion used to bring sun spots up to the surface and heal them. The treatment worked just as the brochure from the der-

matologist said it would.  He was miserable to say the least and looked scary enough for a Halloween party.  Going 

down to the heat of Florida would have only made it worse and I welcomed some quiet car time after all that had 

been going on.  It was also a personal challenge to see if I could still make that trip and I didé630 miles by myself 

in one day.  I had 45 miles to go but couldnôt get a room at my destination so I stopped that far out. 

 

So when your ñantiqueò body gives you some warning signs, observe them!  Iôm doing fine now and will be off to 

swim some laps before I finish this article.  I have to slip into Chapel Hill to the health club and back home while a 

football game is in progress or I will be tied up in a traffic jam.  Go Heels!!  (Lateréthey won!!) 

 

In the July issue I said that I would delay the review of the 2001 issues to talk about the JFO Convention in Omaha. 

Well, I already reviewed 2001 in April, so now Iôm up to 2002.  Suggestions as to what I will do after I review the 

next few years are welcomed.  Members seem to like the Spouseôs Corner, so I need something fun to do that doesnôt 

take too much time. 

 

Corkie and I spent time outside as I read over the 2002 issues.  Itôs a beautiful day.  John is off to the Cameron Flea 

Market.  When he last checked in, it had been worth the drive. 

 

Ollie Hibbeler sent in his summary of the 2001 Midwest-Breweriana Convention for the January 2002 JFO issue.  He 

ended it with     ñGOOD FRIENDS - GOOD TIME   STAY BUSY ï STAY HAPPYò.     John and I should be bub-

bly happy!!   

 

In January 2002 John was switching to a new software for the newsletter.  The air in our house was often Carolina 

Blue.  Corkie and I kept our distance until he mastered it.  Corkie and I have been keeping a low profile once again 

as John got a new printer so he could print the newsletter as the local company went way up on what they were going 

to charge him for the newsletter.  Itôs a long story and Iôm sure he will be telling about it in this issue, but hopefully 

the printer is now all set up and ready to meet the challenge of 10,000 pages.   
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Spouseõs Corner (continued) 

 

In the January issue we heard about Pat Stambaughôs Nice Christmas, sweetened by some great trades that added a 

lot to his collection.  I think Santa should treat him well again this year as the last we heard he was heading to New 

Orleans or wherever needed for two weeks to help in the Hurricane Katrina relief effort.  We are proud of you Pat!! 

 

Ollieôs article on the Indianapolis Advertising Show was included in the April 2002 issue.  Shirley had to work and 

he didnôt want to be ñHome Aloneò, so off he went.   Ollie saw several JFO members, but missed seeing Larry 

Moter.  The reason for missing this Virginia boy, is that Larry hit the jack pot and was on ñCloud Nineò. 

 

In Spouseôs Corner that issue, I was reflecting on the 1988 JFO Conventioné.the one where my hand made basket 

that was all decked out for a picnic with openers tied on the sides with little red ribbons did not win anything in the 

display contest.  Iôm sure I would have won if John had given me something besides common openers to use.  

HeckéI was sure I was going to win period.  In my article I said, ñobviously his openers were not my openersò.  

Funny because he has a marque that scrolls across his computer now telling me to remember that ñhalf the collection 

is yoursòé.his response to my concern about all the money spent on openersé.or should I say plastic 

spentésometimes on plastic openers.  I plan to sell my halfé.send requests to me!! 

 

According to Opener Trivia, Mike Krejci purchased a new slider with advertising for Schlitz for $382.79.  See 

Mikeôs article, ñFrom the Roadò where he talks about wishing he had $250,000 for openersélooks like he might 

have that kind of money. 

 

John and I go to the same chiropractor.  I think he plays a little game.  He asks John what he got at shows and how 

much the pieces go for, then he quizzes me to see if I have a clue as to what John really purchased.   On Johnôs next 

visit they compare notes to see if Iôm still in the dark. 

 

In the July issue, Ollieôs quote was repeated, ñgetting old is hellò.  Well, not if you are a rare opener. 

 

Go to this issue if you want to read about the Marvin Short Auction that Don Bull and John checked out in Virginia.  

I know what John spent there, at least how much he admitted to in the article.   

 

Spouseôs Corner mentioned the friendship quilt Jackie Young made for the 57th Anniversary of Peg and Bob Nugent.  

It was signed by friends in JFO, CCCC & ICCA.  Peg and Bob have both passed away, but the memories of them 

and how much they meant to so many people was captured in that quilt. 

 

The July issue had lots of pictures of JFO Fredericksburg, Virginiaé.the show where Corkie and I had to drive sepa-

rately as John had his Expedition packed to the top with only room for John Burruss (JEB) who flew into Raleigh to 

attend this show.   

 

By reviewing Opener Trivia, I discovered that John could have bought an opener from Dave Lendy for $280, but 

passed on it.  Later he sold it for Dave on eBay where it sold for $685.99.  That is more than trivial. 

 

Time out for a swim.   

 

Iôm back.  I just got back into swimming a few weeks ago.  I forgot that I had already moved up from ı mile to 

1/3é.easing into it as my side bothered me at first.  Today I decided to add some more laps, thinking 1/3ébut after I 

left I realized that I went enough laps for ½ mile.  Came home starving! 

 

Here I am hungry and the July issue has an article on the Ice Cream Knife from Greencastle, Indiana.  Oh well, I just 

settled for an apple and some raisins. 
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Spouseõs Corner (continued) 

 

On August 31, 1940, the W. J. Lemp Brewing Company declared bankruptcy, alleging it was ñéunable to pay debts 

as they matured, and possessed virtually no working capitalò.  Sounds like a collector I know who doesnôt have much 

cash, but says he has ñproductò.  Product is something you sell, not display in your collection. 

 

Itôs October 1st today, so now onto the October 2002 issue.  As far as John knew all the members were doing well.  

That was a first for 2002 as many of our dear members had been facing major illnesses and Don Whelan had passed 

away. 

 

In this issue Ollie said they returned from the 21st ABA Meeting in Reno ñout of money, out of clothes and out of 

energyò.  But they had a great trip and not one bad experience. 

 

In the October Spouseôs corner I mention the sketches Jack Ford sent John, a nice warm touch to Johnôs Opener 

Room.  We will be seeing Jack this month as we will soon take off to San Francisco on our 18th Anniversary.  Look 

out Cable Cars Here We Come!! 

 

John recently purchased still yet another camera, so we wonôt be visiting Vinny on Fishermanôs Wharf to see what 

used or hot cameras heôs passing off on tourists. 

 

As I bring this chapter to a close, remember the quote from Mike Cargile when asked what his favorite in his vast 

collection was, ñItôs the one I havenôt foundò.  Happy Hunting!! 
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# Last Name  First  Spous

e 
Street  City  St Zip  Phone  E-Mail  Opener Special-

ties  

1033 Ackerly  Tom Bunn

y 
445 Carson Rd  Crossville  

(Address 
TN 38571-0615 931-456-0391 tacks@fro

ntiernet.ne
US Beer, Soda, 
Cast Iron 

1008 Ackerman  Scott   137 E 5th St  Rifle 
(Address 

Change)  

CO 81650-2325 970-625-1096   
C361-876-

5408 

ackme-
brewerian
a@yahoo.

com  

General, US Beer, 
Can Openers, 
Corkscrews (Any 

Breweriana)  

841 Bestard  Rich-

ard 
 208 Barranca 

Ave #43 

Glendora 
(Address 

Change)  

CA 91741-3202 626-914-4664  General, US Beer, 
Soda, Corkscrew; 
esp Rochester 

1077 Marquis  An-

drew  
 1815 Indian 

Springs Dr  

Jackson-

ville  
FL 32246-7263 904-221-5236  US Beer, Cork-

screws. Types 

(One-Of-Each)  

126 Osborn  Jim  Mary 

Jo 

311 Woodlake 

Dr 

Carterville
(Address 

Change)  

IL 62918-1400 618-985-6935 
W618-942-
2171 x35490              
F618-351-

4926 

jro320@ya

hoo.com  

US Beer Openers 
& Corkscrews;  
Pre-Pro esp Fig-
ural, Brass & 

Litho  

1020 Solari  Chris   PO Box 2  Swepson-
ville 
(Address 

NC 27359-0002   Can Openers  

227 Wagner  Paul  Stella  Villa At Morlat-
ton 1180 Ben 
Franklin Hwy 

Douglasville 
(Address 

Change)  

PA 19518-1803   Types  

October New Members, Renewals, Address Changes & Corrections  
Just For Openers Current Members: 255 (New Member Numbers 1077 -1077) 



Wide-open Business  
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Nostalgia -soaked bottle cap 
removers enjoy tiny niche.  
By Scott Leith  sleith@ajc.com 

 

The building that houses Brown 

Manufacturing Co. is part assembly 

line, part museum. 

 

Brownôs products, not surprisingly, 

are part of the history. 

 

This tiny Decatur business makes 

metal bottle openers, following an 80-

year-old design.  David Brim runs 

Brown ï two employees, including 

himself ï in a space of just 3,500 

square feet, including inventory, ma-

chinery and a vast display of old bot-

tle openers. 

 

As a business, itôs minuscule.  But 

consider the companyôs character. 

 

Brownôs Starr-brand wall-mounted 

bottle openers have been around since 

1925.  They continue to sell to buyers 

wistful for the old days and, of 

course, people who actually need to 

crack the cap off a glass bottle.  Res-

toration Hardware, tony retailer of all 

things retro, liked Starr openers 

enough to start carrying them last 

year. 

Starr openers have the field mostly 
to themselves, with the only  
competition coming from Asia.  

mailto:sleith@ajc.com
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Openers: Decatur business 
thrives (Continued)  
 

ñItôs nostalgic,ò Brim said. ñIt re-

minds you of something from your 

childhood.ò 

 

Odd as it is, Brown is new to Decatur 

ï the company moved there in Sep-

tember 2004.  How it got to this cor-

ner of metro Atlanta is a tale that 

starts in another part of the South.   

 

Brown (Mfg.) was born in Newport 

News, Va. in 1925 when a Coca-Cola 

bottler, Raymond Brown Sr., started 

making the Starr openers in the base-

ment of his bottling plant. 

 

Back in those days, soft drinks came 

in glass bottles.  Cans didnôt become 

big time sellers until the mid-1960s, 

and the popularity of plastic bottles 

wouldnôt take off until the late 70ôs.  

With steady demand, Brown churned 

out openers. 

 

In 1984, a tragedy hit the Brown fam-

ily, as then-owner Raymond Brown 

Jr. died in a plane crush.  Five years 

later, when his widow decided to sell, 

a next-door neighbor was ready to 

buy.   

 

The owner, Brim said, operated the 

company on an absentee basis.  ñHe 

got tired of it after about eight years 

and went around to some of his big-

gest customers to see if they were 

interested,ò Brim said. 

 

The chance to buy Brown caught the 

attention of Davidôs mother, Barbara 

Brim. 

 

Barbara owns Trademark Marketing 

International in Alpharetta.  The com-

pany sells doodads decorated for 

companies like Coca-Cola, Deere & 

Co and Chevrolet.  For years, Starr-

brand openers were Trademarkôs 

best-selling item. 

 

ñWhen they called and wanted to sell, 

I didnôt even think twice,ò Barbara 

said. 

 

That was in 1998.  Barbara Brim 

moved to Brownôs operations to Al-

pharetta.  David whoôd worked for 

his mother since 1991 showed an in-

terest in taking over.   

 

ñI thought it was much better oppor-

tunity than working for my mom, al-

though I love her and everything,ò 

David said. 

 

He encountered a company that was-

nôt profitable and even for an anti-

quated product, was mired in out-

dated production techniques.  He up-

dated the process, cutting labor costs. 

 

After several years of commuting to 

Alpharetta, Brim ï who lives in De-

caturôs Oakhurst neighborhood ï also 

got tired of the long drive.  Last year, 

while returning home from a trip to 

Waffle House with his kids, he saw a 

ñfor leaseò sign on a complex near 

Decaturôs Agnes Scott College and 

signed up for his current space. 

 

Brim is fascinated with the history of 

Starr openers.  He scours eBay, look-

ing for rare ones.  He now has more 

than 100. 

 

John Stanley, editor of a newsletter 

that goes to 275 members of a club of 

opener enthusiasts called Just for 

Openers, said the most expensive 

Starr he knows of sold on eBay for 

$850. 

 

Starr openers are unique, Stanley said 

because Brown is practically the only 

company that makes them.  ñThere 

are knock-offs make in Taiwan and 

Hong Kong, but theyôre pretty 

cheap,ò said Stanley, a computer pro-

grammer from Durham, N.C. 

 

ñBrim has re-energized collectors by 

introducing new openers,ò said 

Stanley, who attended the national 

convention of Just for Openers in 

Omaha, Neb. this week. 

 

While history is fun, Brim also is try-

ing to improve the fortunes of his 

company. 

 

His sole employee, Tammy Ballard, 

handles much of the work of getting 

openers out the door.  Most are cast 

in Germany then shipped to Decatur 

for finishing, boxing and shipping. 

 

Brimôs best successes have come via 

the Internet, where 

www.bottleopener.com tells the 

Brown story.  ñMy biggest customer 

in Europe found me because of my 

Web site,ò Brim said.  ñRestoration 

Hardware found me.  Cost Plus 

World Market found me.ò 

 

Retro-style openers seem a natural fit 

for a chain like Restoration Hardware 

which sells them for $5.95.  But Brim 

didnôt get the deal right away. 

 

ñI contacted them years ago,ò he said. 

ñBut I never heard back.  Then a 

buyer found an old Barqôs bottle 

opener in the old packaging and had 

his assistant do some research and 

they found me.ò 

 

At 39 Brim has a long career ahead of 

him, so heôs started to buy Brown 

from his mother. 

 

ñTo say the least, bottle openers are a 

mature business, but Brim expects 

Brown to be around for decades.  ñI 

see nostalgia being the driving force 

in the company,ò he said, ñBusiness 

is very steady.ò 

 

Note from JFO Editor: I did substitute 

the O-5-39 Schlitz picture for a gen-

eral Starr opener picture that the At-

lanta Constitution Journal had used. 

http://www.bottleopeners.com/
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