E-14-749 Terre Haute Brewing Nashville, Tenn.
Certainly one of the more unusuallE4 s wi t h an ad F d
Vel vet Beer Terre Haute Brewinlg on
on the other side, hAdRMhOres se*%3 BG
little reminder to attend the JFO Convention in April in Nashville, Tn
Cjoopgr:igsfg;ﬁﬁ’305 010 d 8 --d Just For Openers Completes 27 Years 0 80 8 8 8 0
PO Box 64 This issue completes JFOG6s 27th yeajrf.
Chapel Hill NC 27514 -0064 i mportant being a switch from using||Kin
(919) 419-1546 the newsletter at home. My apology for being late with this issue and if the newy HP
www just \-If\é)?’t-)ospl(t;lers.org Duplexing printer works well, the print quality of the newsletter should be better|and
it will also allow me to print newsletters and handbooks on demand and not haye to
Past Editors: worry about storing back issues.
Don Bull (1979 -83)
Ed Kaye (1984 -88 . R
ArtSan?gﬁ((lggg-lgég) FedEx purchased Kinkobs | ast year ang |
maintained their price quote of 2 1/2 cents per page that | had received for the last few
Rensxgll‘g'uzug;f?ggguos years. In fact the first Felix manager was very easy to work with and then in the
' |l ate spring they brought in a young||ASu
Opener & Corkscrew Books issue with the same price. In August she informed me thaEFéehd a new pricing
(details in Selling Ads) structure and | would have to-negotiate my price. Since JFO only spends abou
2005 Handbook of United $2,000 to $2,500 in annual print costs we did not even qualify for their bottom tief
States Beer Advertising |l evel , AiBronzed requiring $5,000 a [yjear
SSI‘T”:? fgg:';féews by was 5 1/2 cents. Rather than have my print costs more than double | have optgd to
i y usin? the HFI> printer. Wri]th pobstage, en\_/elopgs an;l other midSCﬁIIanetc))us expenses JFO
"Just For Openers" "A Guide yearly newsletter costs have been running about $4,000 and | have been using|the re-
te%%i;f 1D50Cr’]i?éi ngﬁ;g%m maining $1,000 to produce the convention opener. Dues@tilbe increased. If this
R. Stanley ' process goes well in the long run (2 to
was at their 2 1/2 cents per page price.
"Soda Advertising Openers"
by Donald A. Bull & John R. N . . )
Saney oo 8 & i 8 2006 JFO Convention #28 April 19 -23 Nashvile TN 8 8 8 &
The convention registration form will be in the next issue. Many members havg told
L‘thfe’rgd‘fnrgfs'”?ce’(;:‘éi: me they are excited about having the JFO Convention in Nashville. It is a nice fcentral
Cigar Clﬁters and More" by location for most of the club members. Nashville offers a large selection of toufist
Donald A. Bull stops, |l arge shopping mall s @&priflintbef |gour
_ south is always a beautiful time of year to visit. Make your plans now.
"The Ultimate Corkscrew
Book" by Donald A. Bull T . "
_ [0 007101000000 -Member 6s oOUpdAad&d0d-000 |]
"Bull's T%Ckgt Gul'gi tOB lerk' Art Santen is the only JFO member to attend every JFO Convention since 1979, |along
screws: by Donaid A Bu with being a past JFO Editor and having the largest recognized opener collectigr in
iBoxes Full of [c|theworld. Several members have asked how his wife Dorothy is doing. She was able
by Donald A. Bull to attend the ICCA cruise to Alaska the first of August but Art wrote afterwards fhat
"ANRI Woodcarvings: Bottle doctors found another tumor on her brain along with one she had on her kidney. | Doc-
Stoppers, Corkscrews, Nut- tors also told him that further treatment would be useless. She is in no pain angl hos-
crackers, Toothpick Holders, pice is helping. Our thoughts and prayers go out to Dorothy, Art and the Santep fam-
fﬂrgﬁeﬁ'g%,éﬁﬁf;;c;ﬁss :23 ily. She has been a battler for a long time.
Donald A. Bull -Inventory of Canadian Beer Advertising Openers & Corkscrews -
_ George Vine completed the new Canadian beer opener book. Thanks George [for a
Z‘&’igfﬁ;ﬁ]gfg;:rfgr'gg%eo‘ﬂ( great job. Over 2,000 openers and about 250 styles are listed in the 204 page ppok.
screws by George Vine Ordering information is in the fASallgo s
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0000000008100 7-00 0 Bull -Stanley Trade July2005 6§ 6380080700800 -

do like it quite a bit." Here's what he offered:

Bull replied to the email with "Yes, the Moxie
belongs in my collection. What do you want in
trade for it? What would | have to give up for t
rest?"

Knives, Nevada Metal Sleeve, Stegmaier Metal Sleeve, Heurich Corkscrew, German and Home Brewing
Opener/icepicks.” This is what Stanley wanted:

Bull replied "I read your list and got chest pains eventually resulting
blowing my stent out my eardrum! But...but...but...now I've composg
myself, got the old ticker running again, and gathered up the pieces
your list. There are so many people out there trying to screw the red
that | guess it's time for him to turn the screw the other walyam pretty proud of my Kessler (irreplaceable!) a
Pittsburgh (a sparkling MOP beautfut the Kessler is too big and feeling lost amongst my other barmounts.
- there goes another paithis time shooting through my brain." Stanley replied "Your comments were pricele
What more can this 'pig’ say?" Now that Stanley had owned up to "pig" status, Bull agreed to the trade and

for the Moxie and the others for the other three. Kessler Brewing, Montana Bar Mount, Pittsburgh Corkscrey

In Early July 2005 John Stanley was planning to stop by the Bull house on his way North for an ECBA convgntion.
He wrote to Bull with an offering of traders. He was quick to point out "you mentioned the Moxie at one timeland |

n

on
head
hd

Oh no

was

(@]

pl eased to hear Stanley say "I owe you big ti mel
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Spouseodos Corner

By Pat Stanley, the Ed

I might not be sitting down to pen out my contribution to the newsletter if it were not for Norm Jay. The firstjweek

of July we had a big inspection at work, one that comes around every three years and lasts three days. W¢ had spe
months preparing and were very happy when it ended on a hot Friday afternoof{, JDiyeBday we walked all
day, all over campus. That Sunday | wasnot feeling
ignored it so it would go away. But this time INor m
throughout his body was fresh in my mind. So Monday morning we headed to our doctor. John thought he]opened
early, but of course no one was there shortly after 6:30 a.m. so off to ER. By late morning the verdict was iy, my
appendix needed to come out. All arrangements were made and shortly after | convinced John to go eat sypper, the
carried me off to OR. Fortunately they had not ruptured, but were very close to that event.

John suffered more than | for he had to cancel his trip to ECBA. Now if it had been the JFO Convention, | would
have been calling friends to take care of me as | would certainly understand that John needs to be at every JFO.

| returned to work the next Monday. If my appendix had ruptured that would not have been the case. When | went
for my follow up visit, | took the pictures the doctor had given John and asked her to explain what | was looKing at.

She pointed at the appendix and said, ABAD! 0. $o0o gl
Al so, i f my appendix had ruptured | probably coud¢l d 1
ner al . He went into the hospital the day after |1 we

need to go with me. Those who saw him at NABA know why. John really gave himself a double treatment pf a lo-
tion used to bring sun spots up to the surface and heal them. The treatment worked just as the brochure from the de
matologist said it would. He was miserable to say the least and looked scary enough for a Halloween party] Going
down to the heat of Florida would have only made it worse and | welcomed some quiet car time after all thal had
been going on. It was also a personal <c¢chall eng t o
in one day. Il had 45 miles to go but coul dnodt et

So when your fAantiqueod body gives you some warning
swim some laps before I finish this article. | have to slip into Chapel Hill to the health club and back home While a
football game is in progress or | wildl be tied Wp it

In the July issue | said that | would delay the review of the 2001 issues to talk about the JFO Convention in Omaha.
Wel | I already reviewed 2001 in April, so now |&m 1
next few years are welcomed. Members seem to | ike t
take too much time.

Corkie and | spent time outside as | read over fhe
Market. When he last checked in, it had been worth the drive.

Ollie Hibbeler sent in his summary of the 2001 MidwBstweriana Convention for the January 2002 JFO issug. He
ended it with - GOODITIME CDAYBRSYESI DAY HAPPYO. John ar

bly happy!!

In January 2002 John was switching to a new software for the newsletter. The air in our house was often Garolina
Blue. Corkie and | kept our distance until he mastered it. Corkie and | have been keeping a low profile oncg again
as John got a new printer so he could print the newsletter as the local company went way up on what they yere goin
to charge him for the newsletter. ltds a |l ong $tor
the printer is now all set up and ready to meet the challenge of 10,000 pages.
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Spouseodos Corner (

CC

In the January issue we heard about Pat Stambaughos

lot to his collection. | think Santa should treat him well again this year as the last we heard he was heading
Orleans or wherever needed for two weeks to help in the Hurricane Katrina relief effort. We are proud of ya
Ol'l'iebds article on th
he didndét want to be
Mot er . The reason f

I ndi anap i's Advertising

o] mi ssing is Virginia boy

I n Spouseds Corner that 1issue, I was reflecting

that was all decked out for a picnic with openers tied on the sides with little red ribbons did not win anythingi

di splay contest. Il 6m sure | would have won i f
Heckél was sure | was going to win period. I
Funny because he has a marque that scrolls ac
i s yoursoé.his response to my concern about a

t

n
r o9
!

spent ésometi mes on plastic openers. I pl an 0

q
N

According to Opener Trivia, Mike Krejci purchased a new slider with advertising for Schlitz for $382.79. Se¢

e ol
fHome Al oneo so of f he went.
r t h

to New
u Pat!!

Sho\

174

Mi keds articl e, AiFrom the Roadodo where he talks @about

have that kind of money.

John and | go to the same chiropractor. |think he plays a little game. He asks John what he got at shows @nd how

much the pieces go for, then he quizzes me to se¢e if
Visit they compare notes to see if I 6m stildl in]the
In the July issue, OIlliedbs quote was repeated, fget:Ht
Go to this issue if you want to read about the Marvin Short Auction that Don Bull and John checked out in Mirginia.

I know what John spent there, at least how much he admitted to in the article.

Spouseds Corner mentioned the f Anmivetsanhof Reg apdiBob Nugefta c k i

It was signed by friends in JFO, CCCC & ICCA. Peg and Bob have both passed away, but the memories o
and how much they meant to so many people was captured in that quilt.

The July issue had | ots of pictures of JFO Fr edg¢

them

b r i cl

rately as John had his Expedition packed to the top with only room for John Burruss (JEB) who flew into Rajeigh to

attend this show.

By reviewing Opener Trivia, | discovered that John could have bought an opener from Dave Lendy for $280
passed on it. Later he sold it for Dave on eBay where it sold for $685.99. That is more than trivial.

Time out for a swim.
|l m back. I just got back into swimming a few
1/ 3é.easing into it as my side bothered me at fi

left | realized that | went enough laps for ¥2 mile. Came home starving!

Here | am hungry and the July issue has an article on the Ice Cream Knife from Greencastle, Indiana. Oh
settled for an apple and some raisins.

, but

ve ek ¢
rst.

vell, | just
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Spouseodos Corner (

CC

as they matured, and possessed virtually
cash, but says he has fdAproduct 0. Product

On August 31, 1940, the W. J. Lemp Brewing Company
n iing
et h

0O WwWor
i's so

| t 6 s C'today,ls@now dhto the October 2002 issue. As far as John knew all the members were doing well.

That was a first for 2002 as many of our dear members had been facing major illnesses and Don Whelan h
away.

hd passe

In this issue Ollie said they returned fromth@ 21BA Meet i ng i n Reno fiout of [ mone
energyo. But they had a great trip and not one|bad
In the October Spousebds corner | mention the sketche
Room. We will be seeing Jack this month as we will soon take off to San Francisco off Annil@rsary. Look

out Cable Cars Here We Come!!

John recently purchased still yet another camer @&, S
used or hot cameras hebés passing off on touristg.

As | bring this chapter to a close, remember the quote from Mike Cargile when asked what his favorite in hig vast
coll ection was, filtdéds the one | havenot f oundo. Ha |

October New Members, Renewals, Address Changes & Corrections
Just For Openers Current Members: 255 (New Member Numbers 1077  -1077)

# | Last Name | First Spous | Street City St Zip Phone E-Mail Opener Special-
e ties
1033 | Ackerly Tom Bunn | 445 Carson Rd | Crossville TN |38571-0615 |931-456-0391 |tacks@fro |US Beer, Soda,
y (Address ntiernet.ne | Cast Iron
1008 | Ackerman | Scott 137 E 5th St Rifle CO |81650-2325 |970-625-1096 |ackme- General, US Beer,
(Address C361-876- brewerian | Can Openers,
Change) 5408 a@yahoo. | Corkscrews (Any
com Breweriana)
841 | Bestard Rich- 208 Barranca | Glendora CA |91741-3202 | 626-914-4664 General, US Beer,
ard Ave #43 (Address Soda, Corkscrew;
Change) esp Rochester
1077 | Marquis An- 1815 Indian Jackson- FL |32246-7263 |904-221-5236 US Beer, Cork-
drew Springs Dr ville screws. Types

(One-Of-Each)

126 | Osborn Jim Mary | 311 Woodlake | Carterville IL 62918-1400 | 618-985-6935 |jro320@ya | US Beer Openers
Jo Dr (Address W618-942- hoo.com & Corkscrews;
Change) 2171 x35490 Pre-Pro esp Fig-
F618-351- ural, Brass &
4926 Litho
1020 | Solari Chris PO Box 2 Swepson- NC | 27359-0002 Can Openers
ville
(Address
227 | Wagner Paul Stella | Villa At Morlat- | Douglasville | PA | 19518-1803 Types

ton 1180 Ben (Address
Franklin Hwy Change)
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David Brim is president of Brown Manufacturing in Decatur, which makes metal bottle openers, the kind that were
once found in almost every store and home but have largely disappeared with the rise of plastic containers.

Photas by RICH ADDICKS / Staff

Wide-open Business

Nostalgia -soaked bottle cap
removers enjoy tiny niche.

By Scott Leith sleith@ajc.com

The building that houses Brown
Manufacturing Co. is part assembly
line, part museum.

Brownéds product s,

are part of the history.

This tiny Decatur business makes

metal bottle openers, following an-80

yearold design. David Brim runs
Browni two employees, including
himselfi in a space of just 3,500

Starr openers have the field mostly
to themselves, with the only
competition coming from Asia.

square feet, including inventory, mg
chinery and a vast display of old bat-
tle openers.

As a business, iltos
consider the company

Br o wn 0-bran® waldmounted
g hotfle openers have been around sfnce
1925. They continue to sell to buydrs
wistful for the old days and, of
course, people who actually need tp
crack the cap off a glass bottle. Regs-
toration Hardware, tony retailer of gll

things retro, liked Starr openers
enough to start carrying them last
year.



mailto:sleith@ajc.com

JUST FOR OPENERS OCT 2005 ISSUE #108 PAGE 7

Openers: Decatur business i Br i m-eheagized codlectors by
thrives (Continued) AWhen they call edntamddwaintg@dnéw |ceéh
| di dnot even t hSstanley, who attended the riatiomal a r a
iltés nostalgic,®AdBrim said. #l tcopventionofJustforOpenersin
minds you of something from your Omabha, Neb. this week.
childhood. 0o That was in 1998. Barbara Brim
moved t o Br own 6 s Whilehistorg is furg Brisn alsods tryp | -
Odd as it is, Brown is newto Decatip har et t a. Da v i dingtdimpioste the fortukes df his q r

i the company moved there in Sep-his mother since 1991 showed an ineompany.
tember 2004. How it got to this cor-terest in taking over.

ner of metro Atlanta is a tale that His sole employee, Tammy Ballard

starts in another part of the South. il 't hought it walsandfesinsubh obtte tvorleof getong p o r -
tunity than working for my mom, al- openers out the door. Most are cagt

Brown (Mfg.) was bornin Newport t hough I 1 ove heinGanady thervshippgdttoiDeaatgr, o

News, Va. in 1925 when a CoGola David said. for finishing, boxing and shipping.

bottler, Raymond Brown Sr., started _
making the Starr openers in the baskle encountered a company thatwa®r i mé6s best suc

ment of his bottling plant. nét profitabl e athdinteenetewherdd or an
guated product, was mired in out- www.bottleopener.cortells the

Back in those days, soft drinks camélated production techniques. HeugBr own st or y. AMy bi
in glass bott | esdatedtiepipeesscittiglaer cosis Eugppedound me because of my
big time sellers until the mi@d960s, Web site, o0 Brimjsaid
and the popularity of plastic bottles After several years of commuting to Hardware found me. Cost Plus
woul dnot take of Aphyeitg Prini whe lves inpe- eWarrglods . Mar ket found n
With steady demand, Brown churneg@ @t ur 6 s Oak huirasd nei ghbor hood
out openers. got tired of the long drive. Last yearRetrostyle openers seem a naturall|fit

while returning home from a trip to for a chain like Restoration Hardwaye
In 1984, a tragedy hit the Brown fami/affle House with his kids, he saw avhich sells them for $5.95. But Bri

y O
5 D
- U
et 2}
1 (D

ily, as therowner Raymond Brown if or | easeo signdiodnat coenpl ehkendaal
Jr. died in a plane crush. FiveyearsPecat ur 6s Agnes Scott College ard
later, when his widow decided to selgigned up for his current space. il contacted thgm ye
a nextdoor neighbor was ready to o _ _ _ nBut | never hedgrd b
buy. Brim is fascinated with the historyolbb uy er f ound an | d E

Starr openers. He scours eBay, lookpener in the old packaging and had
The owner, Brim said, operated the ing for rare ones. He now has morehis assistant do some research ang

company on an ab®%aadd0ee basi s. itHekey found me. o

got tired of it after about eight years ) )
and went around to some of his big-John Stanley, editor of a newsletter At 39 Brim has a long career ahead of

gest customers to see if they were that goes to 275 members of a club bfi m, SO heds started
interested, 0 Br i @pengrgnthwsiasts called Justfor from his mother.
Openers, said the most expensive

The chance to buy Brown caught th&tarr he knows of sold oneBayfor n To say the | eas|t, b
attention of Dav¥$880Bs mot her , B a r BaifeRusiness, but Brim expects
Brim. Brown to be around f

11%

Starr openers are unique, Stanley saigle nostalgia being the driving forc

Barbara owns Trademark Marketingbecause Brown is practically theonly n 't he company, o he
International in Alpharetta. Thecont O mpany t hat makies véaeyn. st addhere
pany sells doodads decorated for are knockoffs make in Taiwan and

Companies like Coego|a’ Deere & Ho n g Kon g, but t Noﬂae;fr(ﬁrrrJEO EdiltOE tdid yUbStit e

Co and Chevrolet. Foryears, Starc heap, 0 sai d St athd G5B9 Schilitz micture fouatgend p r ¢

brand openers we granmgrfregmPerhear G s eral Starr opener picture that the At
bestselling item. lanta Constitution Journal had used.
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m photos by Jerry Hostetler
Scotsdale, Arizona
I % * s

THEIR CLOSURES AND COMPANY
THEIR BOTTLES

by Ray Hoste
Dundee, Michigan

Early 1850s round Pottery
Hutchinson’s Lemon Beer.
Brown-tan in color. Have
also seen Spruce Beer in
this type of boitle,

Early Crown Cap Opener.
Notice eagle heads ar top.

(Above) Fxample of early
pontiled mineral water,
cobalt, circa 1850. This is
one of the earliest Huich-

(Right) Rare sample bottle Gnton Eotile

made to promote patent
stopper. This one made by
A&DHC (Alexander and
David H. Chambers Co.,
Pittsburg, Pa. between 1843
and 1886. One was made
by 1.G. Co. (Ihmsem Glass
Co., Pitt., Pa. when they !
took over the Christian
IThmsen bottle House in 1879

(Right) Cobalt blob-type, §
round base circa 1850-60. &
Also this bottle comes with
pontil and also with panel- '
ed hase.
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WATIONAL BOTT

W.H HUTCHINSON & SON, Inz,

HUTCH

cn & - FLAVOMS

| No, 8.75%
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=t /74
2L S AT
Llnilia K b

Probably every bottle collector is
familiar with the Hutchinson stopper.
Not everyone, however, is aware the
inventor of the Hutchinson stopper
was also a bottler and that there are
a number of embossed bottle bearing
his name. Here is a condensed version
of W.H. Hutchinson Co. history from
1844 to present.

William H. Hutchinson was born in
1812 in Lebanon, Conn., the son of
Sarah and Joseph Hutchinson. By the
age of 28, William had gone to Wil-
liamsburg N.Y. where he owned the
Williamsburg Inn. In 1840, William

1031 N Ceera Avenue, Ch

INSON

RN pyraniisntn 1850
. 1
'tzﬂj)k.ﬁ& P
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* PMITHERG, - 3, tACE New
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headed west to Chicago, and by 1844
he began bottling Spruce and Lemon
Beer. The 1849-50 city directory lists
the firm as ‘‘Hutchinson & Co. Beer

Two W. H. Hutchinson ads.

Market and Dealers in Cider, Ran-
dolph St. between Clinton and Jeffer-
son.”’

Chicago was sparsely settled in 1848
when William started his firm but with
the growth of the city, the demand for
mineral water became greater and the
business prospered. In 1858, T.O. |
Dunn was taken into partnership which |
continued until 1864 when Mr. Dunn |
sold his interest to William A. and
George C. Hutchinson, sons of Wil-
liam H. the founder. The business
became known as W.H. Hutchinson
& Sons, 243 W. Randolph, as recorded
in the Business Directory of Chicago

C. 6. HUTORINGON,
Eott) -Stepper

No. 219.729. Patentad Sapt. 18, 1879

in 1866-67. This co-partnership con- 5 w

tinued until 1879 when W.H. Hutch- el »

inson died, and Wm. A. Hutchinson g Fig ¥

retired; at this time George C. and

tinued the business. Prvencons
Charles (Doc) patented the now AL eleh ondie f Mirdibisonm

celebrated Hutchinson soda stopper in | 7 % “~ 2y KA Faroon, K

1879. The demand for the stopper "/ e,; PR

\
|
\
his younger brother Charles G. con-

increased so rapidly that three years

later they sold the soda and mineral
water business to Hayes Bros. Adding
extracts and general supplies to the
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