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James Welch’s Getagadget: 
Too New To Be Cool? By Don Thornton 

Austin, Texas is 215 miles from the Gulf of Mexico and more than 1,000 miles from the Atlantic or Pacific. But it is 
the home base for families of surfboards, flip flops, crab claws, sharks, tikis, palm trees, pirates, woody wagons, 
sea turtles and Rastafarians. And you can throw in moose heads, alligators, bears, shovels and men’s under-
wear. Why Austin? It is the home of James Douglas Welch, easily considered one of the 21st Century kings of nov-
elty branding bottle openers. 
 
From 2001 to 2016 Welch was awarded at least three dozen design patents, 18 for novelty bottle openers, and 
the others for such things as whale, dolphin and lobster shaped beach balls, cigarette lighters and bottle insula-
tors. Welch can be compared to the early 20th Century novelty opener royalty of Harry L. Vaughan, John L. Som-
mer and Thomas Harding (see The King of Novelty Branding and Combo Opener Kings, JFO News 2025). 
 
Welch launched his company, Getagadget LLC, on April 1, 2000 in Austin, according to a 
2012 trademark application for the name.  Getagadget was registered as a trademark in 
2013 in the category for toys and sporting goods products. From the beginning, Getagadget 
outsourced the production of its items from China,  
 
Getagadget is strictly wholesale. It warns on its website: “We unfortunately are not able to sell to the general 
public. For this reason, we require every customer to register for an account before placing their order. Addition-
ally, our 72 pcs minimum means we cannot accept small orders of just a few pieces.” 
 
Welch’s products are probably too contemporary to draw the attention of today’s JFO world but will more than 
likely fascinate future JFOers, if crown caps are still around. And it will be up to those JFOers to get the full story – 
two requests, one by snail main and the other email, for background on Welch and Getagadget were ignored.  
 
On its website, Getagadget advertises itself as “the leader in original de-
sign for resort and promotional impulse items. Let our 20+ years of expe-
rience help keep you on top of the latest trends in the souvenir and pro-
motional industry …. Our custom art proofing service will ensure your 
items have the perfect personal touch. We’ll namedrop your city/
location, logo, event announcement, and more.” Despite its wholesale 
status, its branded products 
appear without fail on Internet 
auction and sales sites. The 
most popular include: 
 
--“Surfboard bottle opener” 
with a circular shark bite open-
er. The two pictured 4-inch 
openers are branded MON-
TAUK, NY and VIRGINIA 
BEACH, VA. They are marked 
on the back: US PAT 
#D565,371. 
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--“Flip-flop sandal bottle opener” branded: LAUGHLIN, for the 
Nevada resort on the Colorado River. This just over 3-inch 
opener is marked on the back: US PAT #D566,499. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
--“Alligator-shaped bottle opener” branded: SOUTH BEACH, FL. 
This 5 ¼-inch opener is marked on the back: US PATENT 
#D633,350. 
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--“Shark body bottle opener” branded: SHARKY’S 
OCEAN SHORES, WA. It is 5-inches long and marked on 
the back: PATENT D611,790 GETAGADGET, INC. 2007. 

 
--“Tiki head shaped bottle opener” branded: KEY WEST 
FL. It is 4 ½-inches long and not marked on the back. 
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Welch’s other bottle opener patents range from a bear to men’s underwear.  

Moose D601,394 Crab Claw D601,872 Bottle Insulator D614,001 

Bear D658,956 Rastafarian D658,957 Palm Tree D659,498 

Men’s Underwear D664,821 (Below)  Pirate D675,497 Woody with Surfboard D706,101 

Lobster D706,102 Sea Turtle D707,512 Shovel D747,163 

Shovel D773,262   


